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Brand

One for the brand. One for each of the fundamentals.

Nutrition Training Mindset
Headers

Body

Brandon Grotesque

Roboto



FONTS
We keep it simple. 
Brandon for headings. 
Roboto for everything else. 

Headers

Body

Brandon Grotesque

Roboto The quick brown fox did a few cheeky lunges
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Calendar Aesthetic
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Rig Fabrication, 
Calibration and

Principal photography, 
pregrade/
precomposition, 
artist’s approval.

courier following
discussion with Igloo, 
with the option of a 

to be received by 
4/3/2013, if needed.

Contingency

Construction 
Schedule 
Information 
pending

Absolute completion 
by 26/5/2013

Scheduled 
Maintenance

technician to
include bulb 
replacements and 
recalibration where 
required.
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JUN

JUL
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SEP

OCT

NOV

24

VERNISSAGE

SITE ACCESS

IGLOO INSTALLATION

PROJECTION SIGN-OFF (UK)

SHOOTING / SIGN-OFF (UAE)

PRE-PRODUCTION 

FINISHING (SA) FOOTAGE TO IGLOO (UK)

FINAL FOOTAGE DUE (UK)*

PUBLIC OPENING

SCHEDULED MAINTENANCE

SCHEDULED MAINTENANCE



Our icon treatment is a work in progress - which is why you may be suprised to find the son of god, and tanks, included above - 
but we aim for a clean, colorful, single-lineweight icon pack, with a slighty ‘pinball’ aesthetic. 

The thinking here is that people love rewards and prizes, and we win by tapping into this. 



TRAINERS
We know that this business works because of the people.
The relationships made and maintained are the reason for 
the program’s success. 

We want your people front and centre. 
No avatars. No chatbots. 
Real people. 



WHO’S THIS GUY?
We don’t know. But he seems like a legend. 
When JFF communicates with customers, 
it is through real people. 

People with idiosyncracies and quirks. 
People with their own ways of speaking. 
They all read from the same sheet, but 
there is no script, if you catch our drift. 



Past Future

D A V I D

B R A D
J O H N O

J A N E L L E  

T R A I N E R

Ways of representing trainers



WHAT’S IN A NAME?
We understand that a team of remarkable people has spent a huge 
amount of time and energy building Johno’s Fitness Faculty up to 
the business it is today. We don’t want to change what you’ve made. 

Much...

Calendar Aesthetic



We know that JFF has earned the trust and respect of loads of 
people. We’ve seen friends so overwhelmed by the success of the 
program that they feel compelled to take over its marketing. That 
kind of goodwill can’t be bought, and we have no intention of wasting 
it. We think that the name and image are perfect for the business in 
it’s current form. 

However, as it scales - and it will scale - we would like to suggest a 
small change to allow the brand to take on a personality of its own. 
We don’t want to take anything away from JFF. 

We want to add something. 

WHAT’S IN A NAME?

Our icon treatment is a work in progress - which is why you may be suprised to find the son of god, and tanks, included above - 
but we aim for a clean, colorful, single-lineweight icon pack, with a slighty ‘pinball’ aesthetic. 

The thinking here is that people love rewards and prizes, and we win by tapping into this. 





e



Ways of representing trainers



JFF 2.0
There are only so many hours in a day. 
And there are only so many people like Johno and Sam. 
This may sound like ring-kissing, but it’s also important. 

We think that for the business to scale, the best trainers will need to 
spend less time training people, and more time training trainers. As 
the number of people training with JFF increases, the way that JFF 
interacts with them will have to change. 

We see JFF as the philosophy which powers Jeff. 
And so Jeff is the vehicle through which we deliver.



Everybody needs a Jeff
We see a future where every town has it’s own Jeff. 
Good cities have loads.

Johno is the original Jeff. 
He is the face of Jeff.
He steers. 



Jeff
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Our brand aesthetic work is also in development, but the same ideas apply. 
Clean, colourful and minimal design allows customers to focus on the messaging. 



Thank you.


